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Bachelorarbeit aus dem Jahr 2013 im Fachbereich Buchwissenschaft, Johannes Gutenberg-Universität
Mainz, Sprache: Deutsch, Abstract: Mit dem Medium Buch werden oftmals Aspekte der Bildung und
Kultiviertheit verbunden. Unternehmen machen von diesem Image Gebrauch und setzen sie bei der
Vermarktung ihrer Produkte ein, die oftmals nicht in einem offensichtlichen Sinnzusammenhang – bspw.
Kleidung/Nahrungsmittel - zu Büchern stehen. „Das Buch als Werbemittel“ gibt einen Einblick in die
Marketingstrategien, die Imagetransfer und Markenkombination mit dem Medium des Buches praktizieren.
Anhand der von McDonald's herausgegebenen Informationen und Werbemittel konnte Elisabeth Windfelder
ein anschauliches Bild dieser Imagenutzung erstellen.
Die Autorin analysiert dies beispielhaft an der Kooperation, die einige bekannte Kinderbuchverlage mit
McDonald's hatten und die von der Stiftung Lesen unterstützt wurde. Im Zuge dessen gab es im Happy Meal
als Zusatz Bücher. Ebenso bespricht Windfelder wie die Buchbranche von dieser Aktion profitieren könnte.
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From reader reviews:

Kevin Buckley:

Information is provisions for those to get better life, information today can get by anyone on everywhere.
The information can be a information or any news even restricted. What people must be consider when those
information which is inside the former life are challenging to be find than now's taking seriously which one
is suitable to believe or which one the resource are convinced. If you find the unstable resource then you
understand it as your main information we will see huge disadvantage for you. All those possibilities will not
happen inside you if you take Das Buch als Werbemittel: Eine Analyse am Beispiel der McDonald's-
Kooperation (Initialen) (German Edition) as the daily resource information.

Bill Underhill:

Reading a publication can be one of a lot of exercise that everyone in the world adores. Do you like reading
book and so. There are a lot of reasons why people enjoy it. First reading a guide will give you a lot of new
data. When you read a e-book you will get new information mainly because book is one of a number of ways
to share the information or their idea. Second, studying a book will make anyone more imaginative. When
you looking at a book especially hype book the author will bring someone to imagine the story how the
character types do it anything. Third, you can share your knowledge to some others. When you read this Das
Buch als Werbemittel: Eine Analyse am Beispiel der McDonald's-Kooperation (Initialen) (German Edition),
it is possible to tells your family, friends in addition to soon about yours guide. Your knowledge can inspire
average, make them reading a reserve.

Jennifer Bedard:

Do you have something that that suits you such as book? The publication lovers usually prefer to choose
book like comic, brief story and the biggest the first is novel. Now, why not striving Das Buch als
Werbemittel: Eine Analyse am Beispiel der McDonald's-Kooperation (Initialen) (German Edition) that give
your enjoyment preference will be satisfied by means of reading this book. Reading routine all over the
world can be said as the method for people to know world a great deal better then how they react in the
direction of the world. It can't be mentioned constantly that reading habit only for the geeky man or woman
but for all of you who wants to be success person. So , for all you who want to start reading through as your
good habit, you can pick Das Buch als Werbemittel: Eine Analyse am Beispiel der McDonald's-Kooperation
(Initialen) (German Edition) become your own personal starter.

Marcia Ogburn:

Your reading sixth sense will not betray an individual, why because this Das Buch als Werbemittel: Eine
Analyse am Beispiel der McDonald's-Kooperation (Initialen) (German Edition) reserve written by well-
known writer whose to say well how to make book that can be understand by anyone who else read the book.
Written inside good manner for you, dripping every ideas and publishing skill only for eliminate your own



personal hunger then you still uncertainty Das Buch als Werbemittel: Eine Analyse am Beispiel der
McDonald's-Kooperation (Initialen) (German Edition) as good book not only by the cover but also from the
content. This is one publication that can break don't determine book by its cover, so do you still needing an
additional sixth sense to pick this particular!? Oh come on your looking at sixth sense already alerted you so
why you have to listening to another sixth sense.
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